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SECTION A: OBJECTIVE TYPE QUESTIONS

	Q. No.
	Answer any 4 out of the given 6 questions on Employability Skills
 (4 x 1 = 4 marks)
	Marks

	1.
	Which of the following statement is true about communication? 
(a) 50% of our communication is non-verbal 
(b) 20% communication is done using body movements, face, arms, etc. 
(c) 5% communication is done using voice, tone, pauses, etc. 
(d) 7% communication is done using words
	1

	2.
	Match the Following
	Communication Barrier
	Examples

	1. Language
	A. Talking over phone during a live Musical event

	2. Interpersonal
	B. Showing Thumps up is an act of disrespect in some foreign Countries

	3. Environmental
	C. Talking in Hindi when other party knows only French

	4. Cultural
	D. Reena cannot deliver her presentation due to lack of confidence and stage fear


a) 1-B, 2- C, 3- A, 4- D
b) 1- C, 2- D, 3- A, 4- B 
c) 1- A, 2- B, 3- C, 4- D
d) 1- A, 2- C, 3- B, 4- D
	1

	3.
	How many C’s will be there in effective communication? 
a. 4 
b. 5
c. 7
d. 6
	1

	4.
	Identify the part of speech for the word "sweet" in the sentence: "An apple is sweet." 
a. Noun 
b. Verb 
c. Adjective 
d. Adverb
	1

	5.
	What a Beautiful scenery!
Identify the type of sentence in the given example
a. Declarative sentence
b. Imperative sentence
c. Exclamatory sentence
d. Interrogative sentence

	1

	6.
	Which of these sentences is in active voice? 
a. A movie is being watched by them. 
b. The car was repaired by Siri. 
c. She is reading a book. 
d. The Apple was being plucked by a boy.

	1



	
	Answer any 12 questions out of the given 14 questions of 1mark each: (12 X 1 = 12)
	Marks

	7.
	Who proposed 4Ps classification of Marketing Mix?

	1

	8.
	Product marketing mix is used for _______________
a. Tangible goods
b. Services
c. Both
d. None of the above

	1

	9.
	Marketing mix is the term used to describe the combination of the four inputs which constitute the core of a company’s marketing system, the product, the price structure, the promotional activities and the distribution system
This definition was proposed by:
a. Philip Kotler
b. Jerome Mc Carthy
c. William J Stanton
d. Peter Drucker

	1

	10.
	A publisher wants to reach new customers overseas. Which would be the most cost-effective form of promotion. 
a) Sales promotion 
b) Radio advertisement 
c) Online advertisement 
d) Newspaper advertisement 


	1

	11.
	
---------------------, -----------------------, ----------------------- are the three further variables included in Service marketing mix. 

	1

	12.
	________________ is a key element of place
a. Distribution
b. Sales
c. Direct Marketing
d. Sales promotion

	1

	13.
	Smart phones can be sold through departmental stores, Wholesalers and Agents. This is an example of ______________ 
a. Direct Distribution
b. Indirect Distribution
c. Both a and b
d. None of the above

	1

	14.
	Tina is a photographer and charges Rs.2000 per hour. Identify the type of pricing strategy followed by Tina?
a. Market penetration
b. Skimming pricing
c. Cost plus based 
d. None of the above

	1

	15.
	McDonalds focuses on clean and hygienic interiors of is outlets and at the same time the interiors are attractive and the fast food joint maintains a proper decorum at its outlets.
Identify the Marketing mix element being discussed

	1

	16.
	Which of the following is a short distribution channel?
a) Direct to the customer 
b) Wholesaler – retailer- consumer 
c) Producer – retailer- consumer 
d) Producer- wholesaler- retailer-consumer 

	1

	17.
	USP stands for ________________

	1

	18.
	A ______________________is an exclusive price charged for up market products.
a. Market penetration
b. Skimming pricing
c. Cost plus based 
d. Premium Pricing

	1

	19.
	In Marketing mix, all the elements are:
a) Inter-related
b) unrelated 
c) some are related others are unrelated
d) Both a and c

	1

	20.
	State the types of marketing mix?

	1



                                         PART B: SUBJECTIVE TYPE QUESTIONS

	
	Answer any 1 out of the given 3 questions in 20 – 30 words each 
(1 x 2 = 2 marks)
	Marks

	21.
	What are the characteristics of a good feedback?

	2

	22.
	Explain Linguistic Barriers? Give one example

	2

	23.
	A) What is Paralanguage?
B) Identify the type of communication being depicted in the picture?
[image: ]

	2



	
	Answer any 2 out of the given 4 questions in 20 – 30 words each (2 x 2 = 4 marks)
	Marks

	24.
	State and explain any two importance of marketing mix?

	2

	25.
	A) A startup company in India manufactures organic skincare products. Initially, it sold products directly to customers through its website. As demand increased, the company started supplying to retail stores and supermarkets. However, it faced issues like delayed delivery and increased costs
[bookmark: _GoBack]Identify & explain the type of distribution channels used by the company.
B) A customer is planning to go on a vacation during summer Holidays. For that, he has approached a travel and tourism consultant for availing a vacation package. While waiting he was observing the interiors, wall paintings, decorations and the lightings. Identify and explain the type of Marketing mix involved.

	2

	26.
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Identify and explain the type of promotion strategy followed by Lulu?
	2

	27.
	What is Skimming pricing?
	2



	
	Answer any 2 out of the given 3 questions in 50– 80 words each (2 x 4 = 8 marks)
	Marks

	28.
	Identify the types of pricing strategies in the following cases:
A. A tech company launches a new smartphone at a very high price. After six months, the price is gradually reduced to attract more customers.
B. A law firm bills its clients ₹5000 per hour for legal consultation, regardless of the case outcome.
C. A luxury perfume brand sells its products at very high prices compared to competitors, emphasizing exclusivity and quality.
D. A furniture manufacturer calculates the cost of producing a chair as ₹2000 and adds a 25% profit margin before selling it.

	4

	29.
	“Marketing strategy of every firm depends on product, price structure, distribution system and promotion methods”. Explain the statement

	4

	30.
	Describe any two promotion techniques in detail.
	4
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